Mandatory Course — |

Programme Name: B. Com. (Business Economics)
Course Name: Economics for Professional Careers - |
Total Credit:2

University Assessment: 50 Marks

Pre-Requisite: Thiscourserequires studentsto haveafoundationalunderstandingofbasiceconomics.
Course Objectives:

» To establish a comprehensive understanding of Business Economics.

» To demonstrate and understand the various concept in the principles of demand.
» To compare and contrast the theories of consumer behavior.

» To develop expertise in the concept of supply and related concepts.

Course Outcome:

CO1:Rememberingthe meaning,scopeandimportanceofconceptsusedintheeconomics.
CO2:Understandingtherole, problems andtypesofconcepts used intheeconomics.
CO3:Applyingthedeterminantsofdemand,supply.

CO4:Analysingthe consumer’sbehaviour.
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Title of the Course: Entrepreneurship and Innovative Start-ups with
Strategic Economics

Programme: B. Com in Business Economics




