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8. Data Mining

Tejaswini S. Parab

Abstract

The development of technology and business has generated large amount of databases
and huge data in various areas. Nowadays, companies also agree that data is important asset to
organization and given rise to approach to store and manipulate this precious data for further
decision making. Data mining is the process of extraction of useful information and patterns
from large amount of data; it is also called as knowledge extraction. It is a powerful new
technology with great potential to help companies focus on the most important information in
their data warchouses. In data mining different algorithms and techniques like Neural Networks,
Association Rules, Decision Trees, Classifications, Clustering, Artificial intelligence etc are used
for extraction of knowledge from database. This paper focused on scope of data mining and few
data mining techniques, algorithms for organizations to improve their business.

K::ywords: development, database, manipulate, knowledge, potential, techniques
Introduction |

Knowledge Discovery in Data is the big process of identifying valid, new, potentially
useful and ultimately understandable patterns in data. Data mining is the process of extraction of
useful information and patterns from large amount of data. It consists of more than collection and
managing data; it also includes analysis and prediction. The goal of this technique is to find
patterns that were previously unknown. Once these patterns are found they can further be used to
make certain decisions for development of their businesses. The business problem drives an
examination of the data that help to build a model to describe the information that ultimately
leads to the creation of the resulting report. Data mining has many benefits for companies;
company is able to produce pattern and.facts that were undetected before the use of data mining

e
%ﬂm

and it saves time and money.
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Abstract :

This research helps to understand the need of knowledge and skill for tribulian entrepreneur to develop k
entrepreneurship. Competencies refer to skill and knowledge that leads to performance. Measurable skills, abilities and i

personality traits that identify successful entreprencur. Competence indicates sufficiency of knowledge and skills that
enable someone to act in a wide variety of situations. Entrepreneurship plays an eminent role in creating an avenue for
employability for tribal communities, providing self-employment for those who have started a business of their thercby

enhancing the economic status of the tribal sector as well. The study that have been conducted reveal the impact of

entrepreneurial activities in India as well as other countries.

Key words : Competency, Performance, Successful Entrepreneur, Self-Employment.

Introduction ;

D
(

Tribal Social Structure :

Tribal entrepreneurship reaching new heights Following characteristics of Indian tribes : fl

but turning problems into opportunities, there is a rise 1. Kinship as an instrument of social bonds; ’”
in entrepreneurship across tribal groups of India. By 2. Lack of hierarchy (rigid status distinctions) =
connecting agriculture and forest produce with markets using among men and groups %
technology, creation of self-help groups and creating self- 3. Absence of strong, complex, formal ’
sustainable enterprises, a number of tribal entrepreneurs are organizations; :
changing the face of tribal India. The Guest of Honor, Dr. 4. Communitarian basis of landholding;
M. S. Swaminathan said, “it is high time we respect tribal 5. Little value on surplus accumulation, on the %
wisdom and bring tribal in to mainstream development. use of capital, and on marketing =
Their invaluable knowledge will help us with innovation 6. Lack of distinction between form and o
ideas to improve our livelihood and environment security.” substance of religion; and z

Tribal settlements, villages and towns are the three 7. Adistinct psychological make-up for enjoying §

main components of India’s social formation. A sharp
distinction between tribal settlement and villige and
between village and town cannot, however, be easily drawn
due to some common characteristics shared by them. There
are big tribal villages in some parts of the country and they

f@)re not significantly different from non-tribal, multi-caste
“villages.

Tribal Identity in India :

Article 46 of India’s Constitution states: “The State
shall promote with special care the educitional and economic
interests of the weaker sections of the people, and, in
particular, of the Scheduled Castes and the Scheduled Tribes
and shall protect them from social injustice and all forms
of exploitation.” There are, however, tribes which are not
Scheduled Tribes (STs) and are generally weaker sections
of India’s population, like the Scheduled Castes (SCs). A
large number of tribal in India live in hilly and forested
areas where population is sparse and communication is
difficult. They are spread over the entire sub-continent, but
are found mainly in the states of West Bengal, Jharkhand,
Orissa, Chhattisgarh, Rajasthan, Gujarat

COLLEGE OF

Printed by : PRASHANT PUBLICATIO,

& INFORMATION

life.

Bose (1972) classifies the tribal people into three
main categeries :

1. Hunters, fishers and gatherers;

2. Shifting cultivators; and

3. Settled agriculturists, using the plough and

plough-cattle.

Process of Change among Tribes of Indln :

Tribes are becoming conscious, both socially and
politically, of maintaining and preserving their ethnic and
cultural identity and also of protecting themselves against
exploitation by dikkus (outsiders). They have stressed their
political solidarity. This may, however, result in n new form
of ecological-cultural isolation. Tribes have generally taken
such steps due to their economic backwardness and a feeling
of frustration.

Importance of Entreprencurial competency :

1. Analytical Thinking is refers to apply logic to

solve problems.
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e online transactio

Abstract
this 1s the cra where

As we all know that
g from using intemnet to dealing with th

ide stage, anyone can

anywhere.

internet startin
£ the internet from

access the resources O

considered as worldw
ities:like unauthorizcd

sjle for criminal activ
e.;offense/crime

been used by few peo]

er’s private data, network, scams, etc. These cri
are increasin"‘g‘_;i{hmens

prevent these cyber”

el has been

The internet technology has
minal activiti€s, or th

access to oth

felated to the internet 18 termed as cyber crime which, ely day-by-day.~
y measures in order to
frameworks and mod

mework. Besides various

herefore, Cyber

Various Governments and companies are taking man

To address the issue of cyber security, various
so introduces the cyber s

measures, cyber security is still -very big online S

crimes.
ecurity in terms of its fra

developed. It al
ecurity conceim 1o many. T
Security plays an important role in the field of information technology. Securing the information
one of the biggest challenge

dia with respect to securing info

s in the present day. This paper mainly focuses On

has become
rmation on web and also new technology

challenges faced by In
that are helpful to protect the info
Keywords: online, technology,

rmation on web.
network, cyber security, information

Introduction

Today everyone is dealing o call over internet just

with emails, chat, video call, and audi

ing about its security ot the data they transfer over 2

by click of button, but no one is think
t, the data will be delivered without alte
curity. This courtesy is solved by cyber security. Now

network is safe ] i
or no ration oOr with some unwanted
alteration. The answer lies in cyber se

ever ' i i 1
one 1S using internet and done so many transaction about data, finance and many more
y 3 -

~by-day and with this, the risk is
Today

Technology is trending every day and users are increasing day

2150 S e .
Iso increasing tremendously. With effect of all this cyber crime is also rapidly increasing
o,

more than 60% pe i acti ;
o people are doing transaction on internet. Even latest technology like mobile

E- Banking is I sing rapidly. S0 this field
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Abstract . 1
Stress is a complex concept, |l IH an (!\Wlmhlc rcqull of work and personal life. Certain
principles and methods of p:cvcnllng ulrcsn mnnngcmcnt can be used to crcate healthier
“environment. Stress management wnh is dliTeanI u.t.hmques can improve the efficiency of
individual and hence can create hca]lhtu cnvlmnmcm in the surrounding place which can solve
various problem and bring effective result {0 uchlwc goals. Stress if taken positively works as a
great asset and can be used as a tool 1o nchieve peak performance. Stress management is
unconscious preparation to fight against the fear W]ii(%l_\ not only develops the confidence but also
boosts the potential of an individual which cvcnltﬁﬂlx gives benefits to the organisations.
Introduction |

Today’s new era is full of luxury. all fucility are available at the doorstep. Modern era is
having lots of means and modes of facilitics then traditional one. But the unwanted fruit of
modern time is ‘Stress’. Stress is inevitable for every individual. It is unavoidable and hence this
project is about Stress, its types and stress management, causes and consequences, effects of
stress, and how to manage the stress.
Objective

Not a single organization or workplace is free from Stress. This is competitive era which
come with the by product called “Stress”. When a situation cannot be avoided then one must
learn to tackle with situation and once it is learned it will not affect on one’s confidence but it
will also have impact on behavior, performance, attitude etc. Hence the main objective of this

topic “Stress Management” is to understand the concept of stress, its sources and effects and

ways 10 manage stress.

Scope of the Study
This paper provides all the important reasons of stress which will enhance the

performance of Individual as well as organisations. Techniques of Stress Management helps to
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25. A Comprehensive Analysis of Goods ﬂll(l _'
Tax (GST) in India i

Prof. Jigna Bhavesh Sadhu

Assistant professor, Assistant Professor at JES College of Commerce and Information

Abstract
A GST means a goods and services tax. GST act was passed in the Parliame

s July 2018 midnight and special provision applicable

ad to taken before the state could join GST

nt on 29"

March 2017.The act came in to effect on 1

to the state of Jammu and Kashmir extra step h

“One nation one tax”. GST is the dual tax system.By amalgamating a large number of
ouble taxation in a

Regime
Central & State taxes into a single tax the aim are to mitigate cascading or d
for a common national market. GST is a one Indirect Tax for the entire

& negative impact of GST. GST is also mainly

way & pave the way
country there are so many positive
en. All Activities like Registration, Return Filling, Application for Refund &
It launched different rate of Tax

technologically driv
Respond to Notices need to be done online on GST portal.
Percentage Rate Notified are [0% . 0.125% . 1.5% .2.5% , 6% , 9% . 14%] the rate was not more
than 40% there is no negative list under GST except the supplies defined under Schedule 3 of the
CGST and negative list of services is different the exempt services.

Keywords: GST Regime, national market, goods and services tax, Registration.
Introduction |

GST means goods services and tax is an Indirect Tax which has replaced many indirect
tax in India. ForE.g. Service tax, Custom Duty, Education Tax,VAT, luxury tax. The
Introduction of GST on 1% July 2018 it is a merger of a Jarge number of Central & State taxes
into a Single tax.The idea of moving towards GST was mooted by the Union Finance Minister in
his Budget ror 2006-07.It was proposed that GST would be introduced from 1% April 2010.GST
is a comprehensive Indirect Tax levy on manufacture, sales & consumption of goods as well as
services at the national level.France was the first country to introduce this system in 1954.Today

it has spread to over 140 countries. The recent country to implement GST is Malaysia.GST will

Loa A_o—~
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2. Challengc
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Abstract

Rt L S

. " A inter . .
Online markcting is a process of marketing any brands using intemel, Great (g of

T

R —
Tad e

L R . arkeling with little attenti
attention has been focused on opportunitics 1 online markeling v ntion op rea|

g digital. There arc so many problems faced with
=l

pERp LY

e

challenges companics are facing goit
internet that marketers must understand & respond to few of those like change in customers laste, t
@ preferences as per changing trend, lack of trust with unknown virtual traders, limited web-ageegg

for low income groups cspecially in rural arcas, continued high cost broadband conncctions,

technology sap between user & providers, security of privacy. This paper focuses on challenges B
in online marketing for marketers and customcrs, and solutions to tackle the challenges fo
improvement in online marketing. _

Key Words — online marketing, internel, challenges,

Introduction to Online Marketing

I VST

Marketing is identifying needs, taste, preferences of the customers. It is the process of

managing the flow of praducts from point of origin to the point of consumption to the end user,

Online marketing is a tool that has made buying and selling of goods and services (hrough

intemnet. Technology has been changing day by day so to meet customers”® requirements through

Eocd A RWaA B Ly Ao

63) online it is a challenging task as there is lot of competition in online market. Now-a-days intemet

has hecome essential part of evervone’s life whether it i home or office, These technolozier
have made life comfortable as compared to traditional marketing. Marketer has an advantage as
he docsn’t_have to invest so much as compared to other mode of business like setting up a
physical store. Minimum amount is required to start the business as there is no nced to pay rent,
salary cte. The utmost important benefit ta online marketer is he will be his own boss controlling
future security, There are many benefits to customers as well like they can shop at any time &
any were enjoying discounts, offers, cashback and most importuntly getting goods & services

delivered at right price and right time. Once the customer gels satisfied from the product or

S TR S T AT R L T N Y A R Y T AT

service il‘develops trust lowards companics offering difTerent produets online. These days many
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% pecent Trends in Business Communication

Proll lqbhal Salim Wiy

\asistant l"““‘“"m‘“ Commeree, Seience and Information” Technolopy.
DL D T

—

= ~l
\N“.‘tnﬁs rescarch s completed 1o know how the communication has hecome faster in
o3 EiYective communication is important for suceessful organisation. As carlier it is very
; m“ in India to communicate in business, but now-a-days technology has made it casier to
mmu ate in business.
s a fact that continually advancement in technology has brought many dramatic
Janges in business communication in India. The day may not be far ofl when business

ot mumcmmn will be done in a paperless manner favouring green technology.

Cmmnummlmn is onc of the most important part of human lifc as well as mean of
css CXpansion. In the business scctor various communication methods are used o
:;muc product or services, or organization; it is also used to deliver information and
raceive information from others. 1t is also a means of relaying between a supply chain, for
ample the consumer and manufacturer. Business communication is known simply as
..mmmunicmions". It encompasses a variely of topics, including marketing, branding, customer
Jations, consumer behaviour, advertising, public relations, corporate  communication,
community. engagement, rescarch & measurcment, reputation management, interpersonal
communication, employce engagement, online communication, and event management cte.
Communication is ncither lransmlssmn of message nor message itscll. It is the mutual exchange

-~

of understanding, originating with the receiver.  Communication needs to be cffective in
business.
Introduction

Meaning of Business Communication

The transmission of a message from a sender Lo 4 receiver in an understandable manner,
A process (hrough which individual mutually exchange their ideas, vatues, thoughts, feelings and

actions with one more people.
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